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CIRCLE

Perspectives on design, engineering & management
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when you can create 
an experience even before 

the consumer knows 
he needs that experience.
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FINANCIAL 
REVIEW

The financial year 2015/2016 was one 
marked with challenges and change, 
dominated by the crash in global oil prices 
and the UK vote in favour of Brexit. The 
ONG&ONG group has not been spared 
from the resulting uncertainty. Equally, our 
biggest market, Singapore, has also not been 
spared: the domestic economy and property 
market have yet to recover from the cooling 
measures implemented in the previous year.

Our Group turnover took a dip, ending the 
financial year with S$54 million in revenue 
and an EBIT of (S$720k). 

That said, ONG&ONG has, despite the 
economic and business challenges, remained 
focused on maintaining our financial stability 
at the same time as we continue our 
restructuring efforts and commitment to 
staying resilient.

To divest our heavy reliance on the 
Singaporean market, the Group continues 
to diversify its earnings base by expanding 
into, and investing in, overseas markets. 
Our Vietnam operation was the standout 
performer with EBIT for the year jumping 
118% to S$1.7 million. Our latest integration 
in Thailand with a local design company, 
alongside our ventures into the Myanmar, 
Cambodian and Laotian markets show how 
committed we are to these new emerging 
markets. In fact, our forecast is that our 
Group results will be bolstered by our 
geographical diversification across Asia’s 
fastest growing economies.

But most importantly, we want to 
acknowledge our people at ONG&ONG. 
They are the foundation of our success,  
and it is our sincere belief that we have 
the right people and leadership with the 
necessary instincts and collaborative skills  
to innovate our way forward. We are 
especially committed to developing the 
right talent and capabilities to help grow 
the Group. Indeed, we are confident that 
the changes we have made (and that we 
are making) will put us in a strong position 
to deal with the economic and business 
challenges ahead, and, in the process, to 
create value for our shareholders.

We remain cautious, but with the solid 
foundation we have laid, we have every 
good reason to be optimistic as we  
continue to adapt to market changes and 
maximise business opportunities – all while 
holding ourselves to unrivalled standards  
of excellence, and being the designers of  
our age.

  
Group Revenue
S$54m

Group EBIT
(S$720k)

Singapore EBIT
(S$3.3m)

Malaysia 
EBIT
S$1.8m

Vietnam
EBIT
S$1.7m

Other Overseas 
EBIT
(S$920k)
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World Architecture Festival
Future Project Finalist
Siem Reap Botanic Residences 
and Lifestyle Mall
Architecture

BIM Awards Organisation Category 
(Multidisciplinary consultant), 
Platinum
ONG&ONG

BCA Green Mark Award, Platinum
Bedok Integrated Complex
Architecture, Engineering, Landscape 
and Lighting

BCA Green Mark Award, GoldPlus

J Gateway
Engineering

BCA Green Mark Award, Gold
Tuas View Fire Station
Architecture and Engineering

BCA Universal Design Award, Gold
Al-Ansar Mosque
Architecture 

BCA Construction  
Excellence Award, Merit
Eight Courtyards
Landscape and Engineering

BCA Construction  
Excellence Award, Merit
Floral Spring @ Yishun
Architecture

BCA Construction  
Excellence Award, Merit
National Heart Centre Singapore
Architecture

BCA Construction  
Excellence Award, Merit
Orchid Spring @ Yishun
Architecture
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